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Our focus is rich information sharing through food
supply chains and creating value for industry, UIti mate|y/ food
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Consumers around the world are demanding trans | ates

more information about the food they're buying . .
into buying

and eating. They want to know where it comes :
from, how it was produced and if it is safe. confidence.
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Creating opportunity
for Tasmanian
producers

Using data generation, visualisation and
sharing we are creating real impact for farmers
by helping to identify opportunities that will
solve challenges and improve decision making.

This is a huge opportunity for Tasmanian
farmers who want the ability to demonstrate

in real time, the provenance and quality of their
produce. Specifically, those who are working
to establish, capture and maintain premium
status to create and sustain value in

overseas markets.

The Project has built strong relationships

with two Tasmanian food export chain supply
chains, and is expected shortly to launch its first
user interface for selected farmers.
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Associate Professor of Value Chain Innovation \\.
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